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From gas station to

Charging
Destination.
Evolving mobility habits (pedestrian & 
vehicle) in the future habits call for new 
physical accommodations.



Context

Process

Community Charge
4

Why does it matter?

How was it developed?

What are its features?
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CONTEXT
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setting, insights, purpose
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“From liminal to memorable space, what does 

the urban mobility space of the future look like?”
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2050
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EVs will be 60% of new sales.

90% of the US will live in cities.

City dwellers are 77% more 
likely to develop psychosis.
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COMFORT

TIME GAINED

RELAX

COMMUNITY
CHARGE

X
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PROCESS
concepts, testing, hierarchy
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Designing with Insights
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Human-centered Architecture
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Parking Lot to Car Elevator
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Park & Charge Elevator



X 17From left to right: Volkswagen Car Tower, Tesla charger prototype, Carvana tower
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Autonomously
Park & Charge

Parking System

Car Elevator Safety

Charger Kiosk UI

Human Aspects
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Parking System = mobile app

Car Elevator Safety

Charger Kiosk UI

Human Aspects
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+

=

+

Valet system

Autonomously
Park & Charge
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A Third Place
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Third place: somewhere to spend time, separate from work & home

X
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Third Place 
Habits Survey
52 responses

65% seek out local 
foods and vendors
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Third Place 
Habits Survey
52 responses

85% work in public 
once a month or less

65% seek out local 
foods and vendors

60% would work more in 
public if it fit their errands
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DESIRES
vs.

AVAILABILITY

THIRD PLACE
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COMMUNITY
CHARGE

a people-centric transport hub
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https://docs.google.com/file/d/14z6btrD0sE74tW02NluleSLeFJpslqos/preview
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